OPTIMIZE RX

Investor Fact Sheet

UPDATED: MAY 20, 2008

RECENT HEADLINES

For current news, visit www.firstcapitalinvestors.com

OPTIMIZERX OVERVIEW

The OPTIMIZERX business premise rests on several key assertions:

Major Pharmaceut i c a | firms
promote blockbuster drugs to consumers;
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The Internet has proven to be the most cost-effective vehicle for Big
Pharma to advertise and promote their drugs;

Healthcare websites are experiencing growth even when overall web traffic
continues to plateau;

Insurers are currently and will continue to shift costs to subscribers in the
form of increased co-pays;

Insurers are now shifting injected medications into the co-pay structure of
prescription drugs.

The OPTIMIZERx business model was developed to generate revenue in this
business environment by offering the following opportunities to Big Pharma
and other healthcare marketers:

A consumer-facing website that aggregates all rebates, discounts and trial
offers for brand-name prescription drugs, OTC medications, medical
devices, peripherals and insurance;

A database of select, qualified individuals with clearly defined medical
conditions;

An offer management system that delivers actionable information,
redemptions and customer relationship management;

A website that attracts high-quality visitors for banner advertising, click-
through traffic and lead generation programs.

Further, OPTIMIZERx will develop other revenue extensions as resources
become available and market conditions provide entry points, among them:

A physician-facing website that aggregates rebates, discounts, trial offers
and product information, so that physicians can provide patients with
money-saving offers as they write prescriptions;

An online sample-management system that provides physicians with a
single point of interaction for all medical samples delivered to their offices;

An OPTIMIZERx branded prescription drug discount card good at any
pharmacy.

P h &0 adaert)jse and | |

For Additional Information, Please Contact:

FIRST CAPITAL INVESTORS
13750 West Colonial Drive
Suite 350-317
Winter Garden, FL 34787
Phone: 321-221-2910

CORPORATE INFORMATION

OPTIMIZERX CORPORATION
407 Sixth Street
Rochester, MI 4307
Telephone: 877-568-3840
Facsimile: 248-651-6748
www.OptimizeRx.com

INVESTOR RELATIONS

First Capital Investors, Inc.
Orlando: 321-221-2910

Toll Free: 877-253-3544

Web: www.firstcapitalinvestors.com
Email: OPRX@firstcapitalinvestors.com

STOCK INFORMATION

Ticker Symbol: OPRX

Exchange: Pink OTC

Shares Outstanding: ~10.2M
Shares in Float: ~1.25 M
Insider/Control Ownership: ~70%

Transfer Agent

Integrity Stock Transfer

3027 E Sunset Road, Suite 103
Las Vegas, NV 89120
Telephone: 702-317-7757
www.integritynevada.net

FINANCIAL INFORMATION

The Company is non-reporting
and currently trading on the
Pink Sheets. Current non-
audited financials are available
via www.pinksheets.com.

The Company is currently
preparing for audit and upon
completion expects to file a
Form 10SB with the SEC to
become a reporting company.

Important disclosure information is located on the last page of this report.
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Business Model and Raison d'etre

The Business Model

The OPTIMIZERx business model is straightforward in
concept and technologically advanced in execution.
Essentially, the Company attracts visitors to its website,
encourages them to enroll at no charge and then allows
them to search for medications appropriate to their
medical condition.

Visitors are provided with search results showing known
available offers or discounts on brand-name prescriptions
drugs or other healthcare purchases. Surrounding the
search results area on the OPTIMIZERXx web page are
banner ads for relevant offers, competing drugs or
related healthcare products, paid for by advertisers.

Visitors can click on the search results, which then
transfers the vi si tor to that mar ket
with an HTML tag that identifies that visitor as an
OPTIMIZERXx enrollee. Depending on prior financial
arrangements, OPTIMIZERx receives a click fee,
commission or other form of compensation. The visitor
can also click on the banner ads surrounding the search
resul t s, which also transfers

web page, and the same arrangements would apply. This
is how OPTIMIZERX generates its revenue.

In order to drive visitors to its website, OPTIMIZERX
engages in a complex marketing and advertising program
that builds qualified traffic at the lowest possible cost.

Once that traffic reaches the OPTIMIZERx website, an
enrollment strategy is played out to capture information
about each visitor. That database represents an
incredibly valuable asset, for which Big Pharma gladly
pays a significant premium.

Therefore, OPTIMIZERX is in principle a financial engine
that spends marketing and advertising dollars to attract
and hold valuable website traffic which it then markets to
Big Pharma and other healthcare marketers for a sizeable
premium. Further, OPTIMIZERx takes advantage of
affiliate programs offered by online brokers and networks
to fully optimize its earnings potential. In so doing, the
Company enjoys seven different revenue streams
simultaneously, allowing it the flexibility to ramp up or
ramp down specific revenue categories in response to
market conditions or individual opportunities.

Finally, OPTIMIZERX is building an internal capability to
present its proprietary Offer Management System to Big
Pharma and other large brand-name marketers. In brief,
OPTIMIZERx will offer marketers a one-stop shop to
advertise, attract and establish a long-term customer
relationship. For Big Pharma, who spends billions
developing and marketing a blockbuster drugs, the ability
to keep a patient on a specific drug for even a few extra
months benefits everyone involved, including a benefit to
the patient.
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Hel ping I mprove pat.
care allows OPTIMIZERX the unique ability to be a socially responsible corporate
citizen, while earning a positive return for shareholdersas part of the same mission.

Raison d'étre

Why is there a need for the services of SedyT duditaZrEiRg costs, Bany pndiyidupls
with chronic conditions such as heart di sease, di abetes or res
begin to feel better. And unfortunately, many are also dismayed by rising co-pays or exclusions in their insurance plans.
By connecting patients to rebates, discounts, educational and outreach programs, OPTIMIZERXx is able to excel as a
corporation as a result of being a socially responsible, good citizen striving to help our neighbor.

As the premier website for getting the best healthcare at the lowest cost, OPTIMIZERx stands out from the crowded field
of healthcare websites, such as WebMD or Quality Health, and positions itself as an independent resource for the
consumer, in sharp contrast to the pharmacy-sponsored websites run by Walgreens, CVS or Rite-Aid.

Healthcare costs are rising inexorably. As a result, advertising and marketing budgets of brand-name pharmaceuticals
and related healthcare products have also increase in order to attract new patients. OPTIMIZERx was founded and is
committed to providing value and delivering outstanding service to our enrolled patients, while at the same time delivering
value to shareholders through an efficient and economically sound business model.

Important disclosure information is located on the last page of this report.
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Corporate Leadership

David Harrell, CEO, Director and Founder

Mr. Harrell spent two decades leading sales, marketing
and business development units within the
pharmaceutical and national retail industries. Prior to
founding OPTIMIZERx, Mr. Harrell served as Vice
President of Business Development for Meridian — a top
40 advertising agency with annual billings in excess of
$250 million. Prior to that, Mr. Harrell was Vice President
of Sales and Marketing for Advance Graphic Systems.

positions. Before joining OPTIMIZERX, he oversaw
Managed Markets for MedImmune - one of t he
leading biotech companies. Prior to that, Mr. Hamilton
was a National Account Manager for Glaxo SmithKline
pharmaceuticals and has held many positions within the
pharmaceutical and biotech industries, including District
Manager, Brand Manager, Managed Market Specialist,
Contract Manager, Government Account Manager. He has
vast expertise and leadership in helping clients expand

awareness, access and adherence.
Serving ten years at SmithKline Beecham, Mr. Harrell
specialized in the managed markets healthcare segment.
As part of the Integrated Health Division, Mr. Harrell was
responsible for contracting and achieving regional
revenue growth for SmithKline Beecham's four business
units: Pharmaceuticals, Consumer Health, Clinical Labs
and Diversified Pharmaceutical Services (PBM). During

Thomas E. Majerowicz, Secretary and Corporate
Counsel

Prior to leading OPTIMIZERx legal and administration
functions, Mr. Majerowicz was a partner in the law firm of
Puzzuoli, Hribar, Iafrate, Majerowicz & Kohler. Admitted
his tenure with SmithKline Beecham, he was a recipient before the federal and state bench, Mr. Majerowicz has
of numerous national awards and served as a member of practiced 30 years in the areas of administrative and civil
the Division's Strategic Planning Committee. law, representing or advising financial institutions,

) ) ) . municipalities and healthcare businesses.
Mr. Harrell began his pharmaceutical career with Adria

Laboratories after graduating from Oakland University

Mr. Majerowicz is a member of the Michigan State Bar
with a Bachelor of Science in Business Administration.

Health Care and Intellectual Property Sections and brings
a solid understanding of the healthcare legal arena. Mr.
Majerowicz graduated from the Honors College, Western
Michigan University and obtained a Juris Doctorate at
Michigan State University School of Law.

Terence J. Hamilton, Director and VP of Sales
Mr. Hamilton spent the last 19 years working in the

pharmaceutical and biotech arenas within various sales,
marketing and managed markets management
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Disclaimer: This is a publication of First Capital Investors, Inc. (FCI), a Capital Markets Advisory and Investor
Relations Company. FCI serves as a consultant to the featured company and may be compensated by said
company. This report is not an offer to buy or sell securities. FCI is neither a NASD Broker-Dealer nor a

Registered Investment Advisor. Information or opinions in this report are presented for informative purposes

and are not intended as investment advice. Companies mentioned herein may carry a high investment risk.

Readers should carefully review the companies with a financial professional. The information contained in this -

Fact Sheet does not purport to be a complete study of the featured Company or any other companies

mentioned. Information used and statements of fact have been obtained from the featured Company, but have FIRST
not been independently verified and are not guaranteed by FCI as to completeness or accuracy. Information is

subject to change without notice. Forward-l ooki ng statements are made | (CAPITAL

INVESTORS
|

provisions of the Private Securities Litigation Reform Act of 1995. Investors are cautioned that such forward-
looking statements involve risks and uncertainties. FCI, its officers, directors and employees, as well as
members of their families may hold a position in the Company and may from time to time trade the securities in
their own accounts. Trademarks are the property of their respective owners. Copyright First Capital Investors,
Inc. All rights reserved. Duplication of this report without express written permission of First Capital Investors,
Inc. is strictly prohibited.




